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A derground shopping “center? It’s
inally happened. The Japanese have one—an
: e, 300-shop center in Tokyo that is
pletely aif conditioned.
: fess congested than Tokyo
¢ attracted to the idea, but the
shopping center innovation does
facts” Shopping centers are
innovative types of
g developed in less than three
all collections of shops to
‘commercial  cities;” “and  air
ing has been one of the biggest
ind many of these changes.
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commeércial centers with adequate parking.
Today, the new shopping center is more likely
to be a gigantic operation with parking
above, and below as well as around, with a
large air conditioned mall where trees grow
and flowers bloom, and with stores that have
open fronts and invite prospective customers
to come in and browse around.

The new shopping center is no longer a
purely suburBan ~phenomenon—many of
them are found in the centers of cities. For
example, the new L’Enfant Plaza
_development in downtown Washington,
D.C., consists of four large buildings facing
ag open plaza, and beneath the plaza is a
shopping promeénade with 32 shops and a
theatre. Beneath the shopping promenade,
there are two levels of parking. All of the
shopping promenade is air conditioned.
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in downiiown Washington, D.C., shows
comimércial facilities. Beneath the Plaza is
am ‘ﬁfb‘?l‘ahouse.
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